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Definition of Potential Product  

The Art of Espresso website needs to serve as a resource for many potential and existing 
customers, providing information such as menu and hours and providing catering functionality. 
Our goal is to update the visual appeal of the website while optimizing its mobile functionality.  

 



Scope 

Summary of Content 

Menu 

The menu will be easily navigable on both mobile and desktop interfaces. It will 
showcase the current products,  but it will not display any prices. The menu will be 
divided into a few broad categories, each with a matching image. Each category then 
funnels into specific products. Potential categories include “Coffee” and “Non Coffee”. 
Clicking on “Coffee” would show a list of beverages like “Espresso” or “Americano”. 

Location 

Location and direction will be shown prominently on the first page as well as on the 
footer of all pages. In addition, there will be a map that will link to Google Maps. 
Additional directory information will be included, such as the nearest parking lots, and 
the location of the coffee cart relative to landmark buildings on campus. 

Hours 

Hours will be shown prominently throughout the entire website. In addition to general 
hours of operation, we will implement a dynamic clock function that updates in realtime, 
telling the user if the cart is open or closed . 

Catering 

The page will provide a general overview of the Art of Espresso’s catering process. 
Additional information, such as the catering menu and logistics will be shown 
prominently. It may also include a price estimation functionality if possible. 

Imagery 

The website will rely heavily on the use of imagery to convey the sense of community at 
the Art of Espresso. Our team plans on taking high resolution photographs of the 
location, and the products they serve. 

About Us 

Here we will describe the history and values of the Art of Espresso. Users interested in 
their direct trade practices can find relevant information here as well. 



Contact Us 

Users will be able to contact the owners of Art of Espresso. The information listed here 
will be general information such as phone number and email address.  

 

Estimate of Program Size 

The website will contain no fewer than three screens and no more than six. At the 
moment we anticipate the following pages to be included: the home page, menu, hours 
and location and catering. These are all subject to change. The home page will feature 
the hours and location, as well as a short about us description. The menu will be divided 
into categories such as coffee, non-coffee, and snacks. We will include some food 
photography to supplement the menu. The location page will feature an interactive map 
and specific directions relative to the campus. The catering page will feature the 
overview of the catering process, and possibly a price estimator.  

 

Audience 

After conducting an initial client interview and multiple user interviews, we have determined 
three distinct user groups. These include people who are on the go, those that utilize the space 
and seating, and potential customers. 

Grab and Go Customers 

This group consists mostly of UC San Diego affiliates, such as professors and students. 
These users tend to be in a hurry, so they value convenience and speed over quality and 
price.  Since they are on a time crunch, these users will most likely be viewing the site 
from a mobile device, therefore, it is imperative for the site to be mobile responsive. 
During peak hours, the Art of Espresso line can get a bit long, so these individuals usually 
grab coffee from the self serve coffee  bar. However, they occasionally have time to 
spare to wait in line for a specialty drink. In this scenario, they tend to know ahead of 
time what to order. In regards to the website, these users may be interested in only the 
hours and location, but some may appreciate information on the coffee that is readily 
available from the sidebar.  

Sit In Customers 

Among this group we have visitors and UC San Diego affiliates, such as professors, TAs, 
and  students. Besides getting coffee, this user group also utilizes the space to socialize. 
For example, TA’s and professors may host their office hours at this location. Another 



example could be a group of friends meeting up for coffee. In this case, people visiting 
campus to meet up with someone at the Art of Espresso would find the open seating and 
outdoor atmosphere very useful. Since this user group will be situated at this location for 
a while, they may also be interested in learning about the different types of drinks that 
are available. 

Potential Customers 

People who are unfamiliar with the Art of Espresso fall into this user group.  They may 
have heard of the Art of Espresso in the past through word of mouth, but might not have 
been able to check it out. The Art of Espresso has a reputation of serving the best coffee 
on campus; their quality and service surpasses other corporate coffee shops. Since the 
website serves as a first impression for the potential customer, an emphasis on visuals 
and the menu design is crucial to attract new users.  

 

Objective 

Client’s objective 

Updated Website: 

We will update the current website to fit modern web design standards. In particular, we 
will make it responsive to accommodate screens of all sizes, with emphasis on desktop 
and mobile. 

Update Menu: 

The current menu is outdated and difficult to navigate. The client wants a menu that is 
visually appealing and showcases some of the products while not displaying prices. 

Catering Function 

The client wants to process catering requests in the method they do currently, but 
wishes that the website could serve as a resource for potential catering customers. This 
could be implemented through the use of an order form, or by displaying an overview of 
the catering process. The client also stated interest in a separate menu for catering. 

Atmosphere 

The Art of Espresso has a very relaxing and welcoming feel and the customers are always 
greeted with a smile.  The client wishes to emphasize this in the website with minimal 



text. Images of the location and customers socializing at Art of Espresso will help convey 
this atmosphere. 

Audience’s objective 

Hours and Location 

One major objective of visiting the website is to find out the hours of operation and 
where Art of Espresso is located. Since the Art of Espresso is located outside of 
Mandeville and not inside, some may find this a bit confusing, causing them to turn to the 
website for further instruction. We would like to include the Google Maps plugin and 
perhaps a functionality that helps our users find the closest parking lot. 

Menu 

Art of Espresso has a pretty large menu and specialty drinks. Aside from the regular 
coffee drinks, such as lattes and cappuccinos, Art of Espresso offers their own specialty 
drinks that other coffee places don’t have. We want our users to easily scan the menu 
and find the items they want. 

Catering 

Since catering is a large part of Art of Espresso, we want the catering process to be as 
intuitive and seamless as possible. Ultimately, we would like to implement a type of 
order form with simple instructions so the user can input the type and quantity of food. 

Images  

Users would visit the website to see what the coffee looks like and to see how much 
outdoor seating is available. To help make Art of Espresso’s product look appealing, we 
would need high resolution photos that are detail oriented to help tell our story.  

 

Personality and Tone 

Ultimately, our goal is to convey the friendliness and open atmosphere of Art of Espresso. We 
want our audience to know that they can either grab their coffee and go, or they can sip their 
coffee at one of the tables and enjoy the fresh air while they converse with their friends, 
students, fellow professors, or while they finish up work under the sunny San Diegan sky. In this 
case, less is more, so we do not want to focus too much on text. Instead, we would like to use 
high resolution images and visuals to help tell the Art of Espresso’s story. Professors, faculty, 
students, and visitors pass by Art of Espresso, so we want our users to feel welcomed when they 



visit the coffee cart and the website. Art of Espresso doesn’t favor one type or group of people 
over the other,  if you like coffee, then we like you!  

 

Key Target Audience Insight 

The goal of the website is to give off that welcoming Mom and Pop shop vibe, but with a modern 
twist. The staff is very friendly so we want to translate that over to the website as well.  In order 
to give off this vibe, we would need to make design decisions that focus on the “sticky spot” 
atmosphere. The audience would most likely visit the website to look up hours and location. 
However, there will also be users interested in the contact information, the menu, and the 
catering functionality. Since this is a coffee website, users visiting the website are expecting to 
find their information right away, so we would need to focus on the ease of navigation in order 
to help our audience find the information they need as soon as possible.  

 

Special issues / Problems Anticipated 

One problem that we anticipate facing is the tasteful display of high resolution photos.  We want 
to showcase not only the coffee, but also highlight the fact that Art of Espresso is a “sticky spot”. 
To do this, we need photos of customers sitting and enjoying the space and coffee.  However, it 
would be a bit awkward to take photos of strangers, as the presence of a camera might make 
them behave differently.  We would have to approach customers and ask if we can take photos 
of them.  And even if they do agree, we would have to deal with not making the situation 
awkward.  

 Since the Art of Espresso currently does not have an online catering form, this potentially 
means that we would need to run through designing the catering process and testing its 
functionality and fluidity on users. 

 

Additional Notes 

We will design for desktop first, as it will allow us to focus on content (video, images, catering 
process) and have all the content available before starting the mobile design.  Beginning with 
mobile would require us to generate only some of the content we ultimately need - transitioning 
to desktop from there would require an additional round of photography and content 
generation.  By starting desktop-first, we can generate all the content we need in one go. 
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